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OVERVIEW The Resource Center for the Anglican Mission is providing all congregations with
the eight (8) accompanying logo files for use in a variety of publication needs.
Here are basic guidelines for how you can use the logos most effectively.
In addition, we now officially use the acronym theAM in body text to refer to
The Anglican Mission in the Americas.
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theAMLogo.jpg theAMLogo_SolidBlack.jpg theAMLogo_TriBlack.jpg
theAMLogo.eps optional
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theAMLogo_SolidBlue.jpg theAMLogo_White.eps Sample white logo on
theAMLogo_SolidBlue_PMS.eps black background
SPECIAL NOTES The Pantone matching ink for theAM blue is PMS 647.
If you need to use a logo larger than the ones on this page, use the .eps files for signage,
banners, ads, etc.. These files are for professional printers and can be enlarged as big as
necessary.
Anglica Anglican A ’ ,
MIiISgiON MIStON ‘
AMERICAS INTHEAMERICAS T' " .'\ihr*
Maintain scale when resizing. Don’t use low resolution art
Do not stretch or condense logo or enlarge any JPEG file beyond 100%.
to fit into a placement box.
Use the .png file for PowerPoint presentations. It is transparent and can be placed on top
of any background color or photo.
ASSISTANCE

For additional assistance or questions, please contact Patti at the Resource Center:
pangulo@theamia.org

Download theAM Church logo set here: www.theamia.org/resources/download-docs/

(Revised 03/10)
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COMMUNICATIONS 101

BASICS OF COMMUNICATION

What is communication?

Communication is anything that is seen, heard, or read which conveys an impression of

your church or ministry. Everything you do and say reflects upon who you are, personally

and corporately.

How does communication happen in congregations?

Communication is internal and external. Internal communication is directed toward church

members, and external communication is directed toward the community, potential

members and the unchurched. These are our “audiences” — our members and the

marketplace.

Why should we be concerned about our how our congregation communicates?

A congregation gets one chance to make a first impression — visitors at church, encounters

in the community, website, other communications tools, etc.

Better communication with your congregation's members means better responses to the

things you want them to care about. Clear, easy-to-understand communications are more

likely to draw people to worship or to an event. Since the quality of your communications

reflects on your congregation, it is important to convey a consistent, professional image that

is inviting and easy to understand.

What should your church communicate?

First and foremost, communicate the Gospel of Jesus Christ with passion and excellence
Communicate your congregation’s vision and plan for fulfilling the Great Commission
Tell your story — who are and what you do as a community of faith

Describe your worship

Emphasize your ministry — don’t simply tell you are, show who you are




What should your congregation communicate about the Anglican Mission?

Communicate the Core Belief of the Anglican Mission — The Scripture, The Spirit and The
Sacred

Communicate Anglican Mission’s unique Ancient...Future worship and tradition
Communicate the Anglican Mission’s Core Values and Distinctives

Focus on reaching the 150 million unchurched in North America

GENERAL GUIDELINES

e ldentify audiences

o Identify effective tools for reaching each audience. Consider the demographics for
your target audience — what will effectively draw others to Christ through your
congregations? One size does not necessarily fit all. Meet people where they are —
create a hook.

e Develop internal and external communication tools.

e Consistently communicate your message (mission, vision, core values) clearly and
succinctly — often less is more.

e Establish a brand for your church or ministry. This involves developing a “consistent
look” for your communications tools that makes it easy for people to identify who
you are. For example, you want people to say, “That’s the church that.. fill in the
blank. Combining a brand with a consistent message will accomplish the task.

e Seek to establish your church’s unique identity and to develop name recognition

e Develop audience specific targeted tools — focus on excellence, quality and getting
the most for your investment — communications by nature is strategic

e Budget and staff for excellence and effectiveness in Communications

SAMPLE INTERNAL COMMUNICATION TOOLS

0 Sermons and music in worship

@]

Telephone calls
Worship bulletins
Newsletters, both print and electronic

Website

O O O O

Bulletin boards
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Face-to-face conversations, etc.
Sunday School handouts

Annual reports

Answering machine/voicemail system

E-mail

SAMPLE EXTERNAL COMMUNICATION TOOLS

Communicate through the media (media advisories and press releases)
Exterior signs, including church sign, parking lot signs, "main entrance" sign,
etc.

Website — focus on quality, excellence, design and navigation — keep it
updated

Direct Mail

Brochures & other literature

Media Advertising (radio/TV)

Community advertising (phone book, neighborhood welcome packets, hotels
etc.)

Other (yard signs, water bottles, etc.)
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25 OUTREACH IDEAS FOR CHURCH PLANTERS

Developed by the Rev. Elijah Lovejoy

Join your local Chamber of Commerce.

Participate in a Chamber (or other) business leaders’ group on behalf of your church.
Enroll in your city’s annual Leadership Program. (This is usually sponsored by the
Chamber and introduces participants to all aspects of city life including government,
education, healthcare, media, etc. Although the program can be expensive, it is well
worth it and presents a very effective networking opportunity. Scholarships are often
available for not-for-profit groups.)

Coach a youth sports-team; this opportunity allows you to minister recreationally wo
students as well as connect with families.

Work bi-vocationally as a means to meet more individuals in the community.

Bake homemade cookies or put together gift bags and take them to meet neighbors
near your church, individually or on larger scale as part of church outreach night.

Go on a prayer walk through different districts of your city, individually or with
group.

Ask the local newspaper if you can be a contributor to their weekly religion column.
Give your name to local funeral homes as a person they can call when families don’t
have a church or pastor who can do a family member’s funeral.

Go to city government meetings.

Do community surveys to get to know the needs and interests of your community.
You can also use this to find out what people are looking for in a church/pastor.

Set up an information or free-bottled water table at Wal-Mart. (They are one of the
only national retailers who will allow you to do this. You have to reserve time in
advance.)

Send press releases to your local paper about a events your church is sponsoring.
Join Rotary, Lions, Kiwanis or other club as a representative of your church.

Adopt a local school.

See if your local police and fire departments have or need a chaplain.

Invite a local high school or middle school choir to sing at your church for a special
occasion.

Write editorials or letters to the editor about things you are passionate about.

Hang out at Starbucks, Panera or local book stores.










Note:

Distribute Media Advisories prior to a newsworthy special event or program.
Distribute press releases announcing newsworthy items of public interest (for
example, new church start-ups; ground breaking ceremonies; conferences; outreach
projects, etc.).

Follow-up media advisories and media releases with phone calls.

Develop and provide helpful information about your church and or “background”

material.

Media advisories and media releases should be emailed to reporters, editors,

assignment editors, etc. as appropriate. Include the document in the body of the

email — do not send as an attachment. Advisories and releases can also be faxed.

INTERVIEWS

Types of Interviews:

Background information
Summary of events
Response to events/decisions/actions (reactive)

Announcement (proactive)

If you are contacted for an interview, ask the reporter what the focus/parameters of the

story are and then schedule a time to talk. Don’t be afraid to have notes unless you’re on

camera.

GENERAL INTERVIEW GUIDELINES

Know your facts and your “message”; be consistent; identify two — three key points
you want to offer and stay on message.

Prepare, prepare, prepare...

Know the information or issues.

Anticipate difficult questions.

Avoid saying, “No comment” as you are implying you have something to hide. If
necessary, explain why it would be inappropriate or impossible to answer the

question or provide the information.




Don’t hesitate to say you don’t know, but do your homework before interviews and
have as much information regarding the subject matter or issue as possible.

Use everyday language — avoid “churchy” or theological terminology.

Target your answers to your most important audiences — church members, potential
church members and the unchurched.

Keep it simple and succinct — learn to speak in “sound bites.”

Develop “Talking Points” and stick to them — avoid “off the cuff’ comments.

Be forthright.

Be pithy, “quotable” and accurate.

Charm them with style, remember their names and appear relaxed... but never, ever
let your guard down.

Be careful with humor that can be interpreted as sarcastic or inappropriate; in fact
use humor sparingly.

Never speak critically or disparagingly of another individual or church.

Avoid “off the record” comments.

Don’t let a reporter “put words in your mouth” or twist what you say.

Avoid responding to hypothetical questions.

Broadcast Interviews/Stand-ups:

1.

Be likable on camera. Television is emotional and subjective. Viewers remember
how they felt when they watch you even more than what you said. Be engaging,
winsome and yet strong

Body language — DON'T FORGET TO SMILE! Don’t fidget or squirm. If you are
standing — be comfortable and don’t move around. Look at the interviewer, not at
the camera.

Try to forget the camera — be conversational.

Stay on message — be particularly conscious of providing sound bites ( 15 second
comments).

Keep your comments brief and simple — the more you talk, the more phrases can be
lifted out of context.

When scheduling a broadcast interview, ask whether or not anyone else will be

interviewed with you.

Print Interviews:

1.

If you have never been interviewed by a specific reporter, research him/her up and

read other interviews/stories. This will provide helpful insight into bias, style etc.




2. Responses should be in complete sentences and should stand alone — the reporter’s

questions won’t be included in the article unless it's a Q & A.




May 5, 2006

Contact:
Elizabeth Smith
222-555-5555

Event:
Hosts:
Date:

Location:

Time:

SAMPLE MEDIA ADVISORY

MEDIA ADVISORY

All Saints Anglican Church
Grand Opening and Dedication Service

Leadership and Members of All Saints
May 10, 2006
333 Oak Avenue

Atlanta, Georgia

10:00 AM, EST

Join the All Saints community in celebrating our new church home and dedicating our

facility. All Saints was established in April 2005 and previously worshipped in the

auditorium of Pinehurst Elementary School.

For more information call 222-555-5555 or visit at website www.allsaintsatl.orqg.
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SAMPLE MEDIA RELEASE

July 20, 2007
MEDIA RELEASE
Contact:
Elizabeth Smith
222-555-5555

FOR IMMEDIATE RELEASE

All Saints Anglican Church Announces Teaching Series

Atlanta, Georgia, July 20, 2007 -- All Saints Anglican Church, Atlanta, today announced
plans for a new five-week teaching series on “The Power of Ancient...Future Worship.”
Sessions are scheduled each Wednesday, August 1 — 29, 2007, from 7:00 — 8:30 PM.
Senior Pastor John Jones and Worship Director Martha Barnes will lead the interactive
classes in the All Saints Discipleship Center, 333 Oak Avenue. Childcare will be provided for
all ages.

“We hope to share the powerful impact of worship that is rooted in the ancient traditions of
the earliest Christian Church but expressed in a contemporary, fresh way,” Mrs. Barnes
explained. “We hope participants will learn to appreciate the historic roots of our church
while embracing worship designed to engage the senses and connect with people’s
hearts and minds.”

All Saints provides a unique blend of the ancient and future in its worship as a means to
capture the imagination of a society immersed in images of the media and Internet.

“Our church offers a wide variety and diversity in worship while upholding the Biblical
and historic essentials of Christian faith,” said Mr. Jones. “We encourage not only our
members, but also those in our community who might be seeking a church home or are
simply curious, to join us for this series.”

“Come and see,” he added.

All Saints Anglican Church was established in April 2005 and is affiliated with the Anglican
Mission in America (AMiA). The congregation emphasizes relationships and service to the
community. For more information about All Saints or the teaching series, call 222-555-5555
or visit the website, www.allsaintsatl.org.
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